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Circular economy pays attention to the synthetic utilization of resources and 
ecological environment protection and offers the effective and feasible route for 
human beings to solve the contradictions between the material demand and ecological 
balance, and between economic development and environmental protection. In the 
new times of circular economy, it is worthy of thinking how to improve the traditional 
livestock breeding model to provide consumers with safe green pork and to reach the 
unity of the economy, environment and social benefit. Linking this hot question, this 
dissertation has done the discussion on livestock breeding model based on circular 
economy and case study, which has not only the scientific value but also the practical 
meaning. 
In allusion to the current difficulties and problems of pig-keeping in China, the 
frame of livestock breeding model based on the circular economy and its connotation 
were studied using multidiscipline theories and methodologies, including 
environmental science, environmental economics, ecology and green marketing. And 
then, taking Xiamen Minhui Food Company and Lusheng Hoggery as examples, the 
case study was done and some suggestions were put forward about developing 
circular economy both in the company and Xiamen. The main achievements of this 
dissertation were as follows. 
(1) The basic theories, principles and support systems of circular economy were 
summarized, and then the relationships among circular economy, green consumption 
and green marketing were analyzed. It was proposed that circular economy was an 
economic growth mode that accords with the sustainable development, not only had 
ecology meanings but also involved the domain of economics, and subjected to the 
market mechanism. The concepts of broad and narrow senses were respectively 
discussed. 
(2) Based on the analysis of the current difficulties and problems of pig-keeping 
in China, to solve the defects on traditional livestock breeding model, the frame of 















connotation was discussed. 
(3) Taking Xiamen Minhui Food Company and Lusheng Hoggery as examples, 
the ecological chain in the hoggery and the quality advantage of eco-pork were 
analyzed, then the relevant economic and ecological benefits were evaluated 
comparing to the traditional breeding model. The results showed that it could obtain 
more direct revenue of 250,000 Yuan and saved the cost of 372,400 Yuan, and the 
ecological environment benefit was evident as much as 3,930,000 Yuan per year. 
(4) The defect and disadvantage of Xiamen Minhui Food Company and Lusheng 
Hoggery were analyzed, and then the relevant suggestions were put forward about 
synthetic utilization of resources and green marketing implementation.  
(5) Based on discussion of the relationship among enterprise, government and 
the public during developing circular economy, some suggestions about government 
macro adjustment and breeding enterprise green marketing were put forward for 
developing circular economy of livestock breeding in Xiamen.   
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经济发展与环境保护的矛盾，提供了有效而可行的途径。萌芽于 20 世纪 60 年代
的循环经济理念，已朝着各行各业乃至全社会的方向发展，并与国际绿色消费浪
潮相呼应。 
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